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ABOUT US

Editor's Note

When you advertise in Professionally Speaking, you
are connecting with over 230,000 teachers across the
province. Ontario Certified Teachers are influencers and
decision-makers. They have strong purchasing power
that spans both the educational and consumer markets.
Professionally Speaking is also circulated to more
readers than other education magazines — and our
readers have a higher household income compared to
top consumer and business publications. Advertising
in Professionally Speaking leaves a lasting impression: our 2018 reader survey
tells us that the majority of our readers continue to retain the magazine for an
extended period of time.

Our award-winning magazine provides a forum for discussion of issues
relevant to the future of teaching and learning, teachers’ professional learning
and standards of practice. Through surveys, our readers have indicated that
they are looking for practical information, resources and strategies that they
can use in their classrooms. As such, the magazine also provides service-style
journalism, as well as deeper reads on issues affecting the profession.

The professional quality of our writing and design earns us international
recognition each year. In 2018, Professionally Speaking was one of only six
publications to receive four or more awards in the Tabbie Awards, presented
by TABPI (Trade Association Business Publications International), which rec-
ognizes excellence in trade, association and business magazines worldwide.
This year, we took home five honours.

We continue to build on our success by listening and responding to our
audience’s needs. We consulted our readers through an online survey and
focus groups, and they identified a need to streamline Professionally Speaking
to enhance the reader experience.

The result of those consultations includes a redesigned magazine,
launched in December 2018, as part of a larger College-wide brand refresh.
We’ve introduced a new font, more white space, easier navigation and shorter
articles. These changes — and more — are part of our proactive and ongoing
efforts to better connect with our readers. We’re confident that Professionally
Speaking’s new design and compelling content will go a long way in helping
you engage your target market.

;.

Kristin Doucet
Managing Editor
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Professionally Speaking,

the official publication of the
Ontario College of Teachers,
is home delivered to every
teacher, vice-principal and
principal in Ontario.
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S_ § Our audience is worth reaching: Professionally Speaking readers
are highly educated professionals with strong purchasing power
that spans both the educational and consumer markets.
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OUR AUDIENCE
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OUR READERS

¥2% own their home *

0)4”/' have children living at home *
90 shop online **
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LEISURE TIME
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entertain at home **

attend live musical performances,
live-theatre or opera **
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OUR AUDIENCE
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IN THE CLASSROOM

Be in front of teachers as they
make purchasing decisions.
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Home-delivered to EVERY teacher,
vice-principal and principal in Ontario.

Multiple advertising solutions including
Inserts/Outserts and Cover Wraps
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The College’s official newsletter
is delivered directly to the inboxes
of Ontario teachers, vice-principals
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Edyta (Edith) Dhillon Dinah Quattrin Charlene Woron
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Professionally
Speaking

Ontario College of Teachers
101 Bloor St. West
Toronto, ON M5S 0A1

T: 416.961.8800 .
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ps@oct.ca ¢ ! ,
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Ontario ,
Setting the
College of Standard for

Teachers Great Teaching

Professionally Speaking is the official publication of the Established in 1997, the College regulates the

Ontario College of Teachers. The College is the licensing teaching profession in Ontario and promotes excellence
body for all Ontario Certified Teachers (OCTs) who work in teaching by setting and maintaining the highest

in elementary and secondary public, catholic, French standards in professional learning, classroom practice
and private schools. and ethical conduct.
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Professionally Speaking is CCAB audited and Vividata measured
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